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Date: Kind of Exam: Points Evaluation
151028 Test, Duration 20 minutes, Group B
Class: Lecture: WIR3 1.) 35
S5BHEL
Duration: Teacher: Scheffl 2:) 35
20'
Mark: Name of the Student: 3.) 30
Motz Floasn

0 - 50 Not Sufficient

51 - 62 Sufficient

63 - 75 Satisfactory

76 - 89 Good /9 ;

90 - 100 Very good Sum 07 14D ,252 >2

1.) Explain the motivation theories, and apply them for the school. & stedent

2.) Explain the market research. When wold you apply it in reality, for which purposes?

3.) Marketing strategies - please apply the price policy to a technology market (e.g. Tesla cars).
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